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Market Opportunity — Competition or Complementarity? | = 4

The global market for energy technologies is changing
rapidly

Environmental legislation is becoming widespread
across sectors and geographies

Non-compliance fines and carbon trading places a
monetary value on cleaner technologies

But the competition is not standing still — electric
vehicles, photovoltaics, compound cycle gas turbines...

Relative Hydrogen cost

Power System Capital Cost

Where are fuel cell and hydrogen technologies placed in
the energy economy of the future?

Are they competitive?
Do they complement other changes taking place?
Where are the “low hanging fruit” in each sector?

Do we understand enough about the “competition and ‘Ne;.'; Energy Wﬂﬂd‘}

complementarity” issue? m
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